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Media Production Assignment: Public Service Announcement
Step 1: Planning Chart for Public Service Announcement (PSA)
	Purpose 
	To promote safe social media use.

	Target Audience
	Canadian Teenagers

	Form 
Choose from 3 options provided.
	Visual Ad

	Channel
Identify what channel you would use to distribute your PSA (i.e. YouTube, Instagram, etc.)
	Instagram and Facebook


	Main Idea(s)
Outline  your main message, call to action, and 3-5 main ideas from your research on safe social media use (i.e. facts, statistics, expert suggestions), which you will focus on communicating to your target audience in the PSA.
	Main Message:
Think Before You Post, Think Before You Share.
Call to Action:
Truth matters and it is your responsibility to counter disinformation. Promote safe social media use by stopping the spread of false content and rumors.
Supporting ideas (3-5 points from research):
· In a poll conducted in 2019, it emerged that 49 percent of Canadian had shared news on their social media platforms only to find that the news was made up.
· Fake news or those that contain misinformation has become prevalent in the United States and Canada amidst the increased popularity of social media platforms.
· Recent data indicates that the internet is the leading media outlet used by Canadians for news with 77 percent checking online platforms.
· 90 percent of Canadian say they have been victims of fake news with most of them listing Facebook as the source, based on an opinion poll.



Step 2: Media Codes & Conventions
	Code/Convention
	Explanation (How/why you used it)

	1. humor
	[bookmark: _GoBack]I used a brain image to elicit the audience to think about the content of their social media platforms.

	2. Logic
	I used words that portrayed the reason for safe social media use.

	3. Visual Appeal
	I used large letters to ensure that the audience catch the main message of the ad.

	4. Pictures
	I used an image of a person thinking as a way of alluding to the main theme  of the ad, i.e. thinking critically before doing anything in social media

	5. Statistics
	I used results of current survey to demonstrate how false news is widespread in social media.



Step 3: Self-Reflection for Media Production
1. Strengths: 
a) Identify one strength of your media product. Why do you think your PSA would be effective in communicating a message to your audience?
A strength of my media product is that it boldly communicates the intended message without any ambiguity.
b) Identify one strength of your media-creation process. 
The strength of my media creation process is that I was able to find and compile images and statistics relevant to my media product.
2. Challenges:
a) Identify one challenge you faced throughout this assignment process.
The challenge was editing the images to fit my intended message.
b) How did you overcome this challenge? If you did not, explain why.
I overcame the challenge by looking for a photo editor software that made it easy for me to compile the images and the message.
3. What is one thing you have learned from this assignment that you can use in other parts of your life?
I have learned the importance of visual appeal when creating a visual ad. It has to make the audience curious of what it is about to communicate.
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